                              Course Title: Principles of Marketing 
Course Number: Marketing 131 900 CRN 13428      Credits: 3
                Marketing 131 901 CRN 18070


Pre- or Co requisite: MNGT 121

Instructor: James Healey

                 Community College of Philadelphia

                 Department of Marketing and Management

                 1700 Spring Garden Street

                 Philadelphia, PA 19130-3991

                 Office: B2-25E/NERC

                 Office Hours: TBA/ Contact me 

                 Telephone: 215-751-8718

                 E-mail: jhealey@ccp.edu 

                 Note: Internet Students use internal Canvas E-mail for contact

Textbook: Basic Marketing: A Marketing Strategy Planning Approach, 19th edition, W.D. Perreault, Jr. and E.J. McCarthy (published by McGraw-Hill/Irwin) ISBN 978-0-07-802898-4
Course Description: 
MKTG 131 Principles of Marketing

3-0-3

Credit Hours: 3

By studying its role in society generally and specifically within business organizations, students learn the intricacies of marketing. They learn how marketing strategies are developed and implemented and how a product is priced, promoted and distributed to influence consumers to buy it. They learn the uniqueness of consumers and organizational groups and how to develop successful marketing programs in domestic, international and global settings to market particular products, services or ideas to those groups while remaining both ethically and socially responsible. 
Pre- or corequisite: MNGT 121.

Course Objectives:
 Students should be able to identify and explain and then apply the important concepts of marketing especially in case situations. This objective will be reached by textbook reading assignments, online exercises and the written analyses of the cases that follow those chapters. 

Plagiarism

Any written assignment presented by a student in fulfillment of course requirements must reflect his/her own work unless credit is properly given to others. Failure to do so is a form of stealing known as plagiarism, the act of appropriating all or part of a literary composition of another person and passing it off as one's own. Anyone who assists another in such academic dishonesty is equally responsible. The act of plagiarism will open a student to disciplinary action.

Student Learning Outcomes: 

	1. Apply marketing strategy planning to corporate decision-making.

	2. Evaluate and describe opportunities in a changing marketing environment.

	3. Compare and contrast product management and new product development as related to the product life cycle.

	4. Describe the marketing function of place, including development of channel systems, distribution and logistics.

	5. Explain, orally or written, the four promotion methods that are available to marketers and how they are blended together.

	6. Compare and contrast the many strategic dimensions of price.


Timeline of Assignments:

                                         Week 1 – Introduction and Orientation

                                         Week 2 – Marketing’s Role – Chapters 1 and 2

                                         Week 3 – Segmentation, Positioning, and the Environment 

                                                         Chapters 3 and 4

                                         Week 4 – Demographic and Behavioral Dimensions 

                                                          Chapter 5 
                                         Week 5 – Business Customers and Decisions

                                                           Chapters 6 and 7
                                         Week 6 – Product Planning for Goods and Services

                                                            Chapter 8
                                                                             Week 7 – New Product Development – Chapter 9
                                             Week 8 – Channels and Logistics – Chapters 10 and 11
                                             Week 9 – Retailers and Wholesalers – Chapter 12
                                             Week 10 – Promotion and Selling – Chapters 13 and 14
                                             Week 11 – Advertising – Chapter 15

                                             Week 12 – Price – Chapters 16 and 17
                                             Week 13 – Marketing Plans – Chapter 18
                                             Week 14 – Functional Links – Chapter 19
                                             Week 15 – Plans and Ethics – Chapter 20
Course Evaluation: This is a course that emphasizes reading and writing. Each week there are textbook reading assignments. Each week there are writing requirements. Most weight is given to case solutions in Weeks 5, 10 and 15 that are written into the textbox and submitted. Cases are judged on the description of the situation, the identification of the problem and the cogency of the reasoning supporting case recommendations. 60%

The next element of course evaluation depends on a close reading of the assigned chapters in the text. A graded exam is given in Weeks 4, 9. and 14 in order to measure that requirement. 30%

The final part of the grade is helped by participation in the various online activities. 10%



For assistance, please email Vaishali Sharma – vsharma@ccp.edu  or call 215-751-8415. 

Attendance and lateness: Students are expected to visit the online site on a daily basis and have all work submitted by its due date.  Failure to comply will result in a downgrade.
Information regarding classroom management:  Gradable discussions require 3 posts.  Your own post plus 2 other posts commenting on another student’s post is the procedure to follow.  
Statement on Disability:  Academic accommodations will be made for all students with disabilities and special needs.  For more information contact the Center on Disability, Bonnell Building, Room BG-39.  Tel: 215-751-8050              

Special needs: Any student requiring accessibility in order to complete this course will be accommodated by contacting the instructor.      

Community College of Philadelphia's Early Alert Initiative: The system positively intervenes in Community College of Philadelphia's students' academic paths early and appropriately by effectively communicating current performance and supplying information beneficial to academic success. Faculty members have the opportunity to complete Early Alert reports at 20% and 50% reporting periods during the semester. Students will be assessed on the following items: attendance, punctuality, meeting assignment deadlines, classroom behavior, classroom participation and other factors pivotal to student success. Should you receive an Early Alert letter, you should follow up on the suggested intervention strategy as soon as possible. 

Attendance: College Policy and Procedure #5 allows your instructor to withdraw any student from the class who has missed the equivalent of two weeks of class. 

Latenesses: 

Classroom Conduct: It is expected that students will conduct themselves according to the guidelines found in the CCP College Policies and Procedures Article IV, 5. (Retrieved from College website: http://www.ccp.edu/site/prospective/orientation/orientation_faq.php ) 

Academic Honesty: Except when permitted by your instructor, all work is expected to reflect an individual effort. Attribution should be given when appropriate. All students are expected to understand what constitutes cheating and plagiarism as described in College Policies and Procedures Memorandum #3 (P&P #3). If a violation of P&P#3 is found or suspected, a formal judicial process will be conducted to investigate the violation and the consequences will range from an F for the assignment to an F for the course. 

Beepers or Telephones (all electronic devices): 

Center on Disability: Students who believe they may need an accommodation based on the impact of a disability should contact me privately to discuss their accommodation form and specific needs as soon as possible, but preferably within the first week of class. If you need to request reasonable accommodations, but do not have an accommodation form, please contact the Center on Disability, room BG-39, phone number 215-751-8050. 

Students who are registered with the Center on Disability must inform the instructor by the end of the first week of classes if special accommodations are requested. 

College Closing Policy 

The number for the cancellation of evening or weekend classes is #2238. Radio station KYW-AM 1060 will announce the College’s closing number. 

You are encouraged to sign up for ; “e2 Campus” is an emergency notification system. Go to the MyCCP Home page to sign up for the notification system. 

